PRESS MENTION

Ryla Stays connected to the industry and employees thereby reaping added benefits

Fortune 500 Magazine - April, 2007

Ryla’s history and growth capture the interest of Fortune 500 Magazine. An article titled Staying Well
Connected, that was featured in the April 2007 issue of the Magazine, highlights Ryla’s growth from a
pilot with Dun & Bradstreet to a company generating $14 million in revenue in 2006.

Ryla has grown mostly because of its focus on employees. The company’s mission has been to provide
opportunities to people where they can do a great job and feel good about themselves. In the five years
since inception, Ryla has proved to be a well-organized company with solid leadership and financing.
Contrary to the common belief that minority-owned companies tend to be disorganized and not well
funded.

Ryla founder and CEO, Mark Wilson aspires to provide customers with the small company attention and
focus while utilizing large company capabilities. “We’re flexible and focused like a small company, but
we have big company guts when it comes to doing the best for our customers” he says.



